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169,886 irrigated acres

USDA, Economic Research Service (2009)



297 miles of blue and red ribbon streams

226 miles of dewatered streams

Montana FWP, 2009



59% growth since 1990

Montana Cenus” US Census Montana Census. (2009) 6 April 2009 

http://www.census.gov/ 
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Grass Valley French Ditch Company
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Restructured Shares 
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20% reduction in revenue
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“The key to water marketing as a beneficial

use is the ability to show that contracts

exist for at least some of the water to be

marketed.”







policy needs



1.Ability to change to “marketing” for mitigation.



2. Mitigate Exempt Wells



Grass Valley French Ditch Company

Roots



1.”marketing” for mitigation

2. mitigation of exempt wells

3. grass roots process 
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