
ANNUAL MEETING 2024

Our Vision…
To lead the expansion and enhancement of passenger rail service throughout Montana and the greater
northwest region for the development of economic, environmental, social, and comprehensive benefits,
now and into the future.

Our Mission…
To provide for the reestablishment of safe, reliable, and sustainable passenger rail service across
southern Montana that increases opportunity and contributes to the health and well-being of people
across the state and beyond.

Who We Are...

STATE OF THE AUTHORITY

High Points...
North Coast Hiawatha (NCH) Priority: NCH is now a preferred long-distance route in the Federal
Railroad Administration’s (FRA’s) study.

1.

Funding and Grants: Secured notable funding, including a $15M grant for rail improvements in
northern Montana and $500K for scoping the NCH service development plan, and $150K with PNWER
for outreach along the Empire Builder line and a small parcel delivery service study.

2.

Diverse and Expansive Board: The board now includes Amtrak, BNSF Railway, tribal nations, the
Montana Department of Transportation, and member counties along the NCH route.

3.

National Leadership: BSPRA has become the largest transportation district in Montana and a
national leader in passenger rail issues.

4.

Professional Consulting Team Initiatives: Initiated a process to hire a consulting team for an
extensive Corridor Identification and Development project.

5.

Revitalizing Communities & Sustainable Economies Partner Program launch: Began securing
additional private investments and partners to help achieve the BSPRA mission.

6.

Key Presentations and Conferences: Participated in the Governor’s Tourism Conference, addressed
the Montana State Legislature Transportation Interim Committee, and were invited to speak at the Rail
Users Network Spring Conference.

7.

Publication and Outreach: Released an updated Trifold Brochure, working on the second Annual
Report, and held a webinar at the Montana State University Osher Lifelong Learning Institute.

8.

Municipal Partner Program Launch: Kicked off a series of Municipal Partner Program workshops to
showcase progress and implications for cities along the NCH route.

9.

Growing Constituency: Reached over 3300 people since creation, with 850 new constituents
recorded this year; saw extensive growth across media platforms- LinkedIn (67%); Facebook (75%);
Twitter(x) (82%); Instagram (64%).

10.



 in Grant Dollars Awarded in
FY23/24 (reimbursement basis)

$650,000


