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Indian Country Economic Development, Tribal Tourism Montana: Program and Budget Costs 

About:  
Established in 2017 by changes in MCA 16-65-121, the Office of Indian Country Economic 
Development, Tribal Tourism Montana is committed to helping develop, build capacity, and showcase 
tribal tourism adventures across Montana that honor authentic first-voice interpretive experiences and 
sustain cultural traditions and values. Website: MARKETMT.COM/TribalTourismMT 

Needs/Who Served:  
• Tribal governments and enterprises, tribal non-profit organizations, Native American-owned 

businesses related to tourism. 
o The tribal tourism program provides direct funding to tribal members obtaining tour guide 

certification, cultural tourism marketing opportunities, assisting with partnerships between 
state, local, and tribal tourism councils, and promoting tribal tourism programs designed 
by the tribes.  

Goals/Measurements:  
• Tribal tourism operators and tribal governments participate in a series of events and activities that 

increase the capacity of the operator or tribal government to participate in the tourism economy of 
Montana. These events, trainings, and activities include:  
o Participation in regional, domestic, and international tradeshows, Industry consultations and 

best practices gatherings, Professional development certifications and trainings  
o Familiarization tours, Tourism promotion, Itinerary development, Industry research and data, 

Website listing and social media exposure, Travel industry networking, collaboration events, 
and strategies  

o Development of an Indian Country Tourism Region to promote tourist activities on Indian 
reservations in Montana. 

Future Milestones: 

• Tribal tourism operators and tribal governments participate in a series of events and activities that 
increase the capacity of the operator or tribal government to participate in the tourism economy of 
Montana. 

Challenges and Opportunities:  
• Effectively serving diverse stakeholders and maintaining cultural awareness. 

Consequences if Lost:  
• Justification: Tourism is one of Montana's leading industries. Our goal is to strengthen the 

economy of Indian Country by connecting tourism partners from across the state, strengthening 
representation of Indian County in tourism promotion, build capacity and promotion through 
increased awareness of Montana as a destination for Native American histories and cultures. 

• According to research commissioned by Commerce, 82 percent of leisure travelers expressed 
interest in exploring sites and experiences related to Native American culture and history. Tribal 
tourism at Commerce is a valuable resource helping to connect those potential travelers to Indian 
Country destinations. 

• Tourism development and promotion will continue, but tribal communities and businesses would 
have less representation and ability to leverage its economic impact. 

https://marketmt.com/TribalTourismMT
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Bed Tax Partnership/Product Development: Program and Budget Costs 

About:  

The Industry Services and Outreach bureau, created in 1987 by statute 15-65-121, coordinates and 
aligns industry opportunities to grow the Montana economy by improving the visitor experience, visitor 
spending, and increasing industry capacity through destination and product development, workshops, 
trainings, public relations, programs, and grants.  

The Tourism and Destination Development Grant Program awards funds to projects that strengthen 
Montana’s economy through the development and enhancement of the state’s tourism and recreation 
industry. Since 1995, the Tourism Grant and Destination Development Program has awarded 491 
grants totaling $12,318,534.40. 
 
In a special pilot cycle in FY19 for Events only, the Tourism Grant Program awarded 64 grants 
totaling $549,385.00 to 44 communities to attract non-resident or out-of-area resident visitors to the 
event enhancing attendance and increasing visitor generated revenues.  
 
In October 2019, MOTBD announced a pilot grant program supporting the community-led Eastern 
Montana Tourism Partner Initiative. Fourteen eastern Montana communities and three tribal 
reservations were awarded are sharing a total of $663,079.00 to build or enhance existing tourism 
infrastructure, raise awareness of eastern Montana as a tourist destination and support sustainable 
economic development. 

As needed, grant programs are developed in response to emergencies impacting tourism businesses 
and communities. In 2018 and 2019, two grants were developed and administered in response to the 
devasting economic impact of wildfires.  
 
Outreach Services also organizes workshops and other training opportunities for tourism and 
economic development constituents to learn more about business and marketing best practices and 
resources. Two signature events are offered. The Governor’s Conference on Tourism and Recreation 
is an annual event where the state’s tourism and recreation industry gathers for education, 
networking, and strategic planning. The Made in Montana Trade Show offers members of the 
program the opportunity to exhibit their products to wholesale buyers and the public. 

Needs/Who Served:  

• The grants and outreach programs offer the opportunity for large or small communities and rural 
areas to market and promote tourism, and develop products and existing assets for sustainable 
tourism growth in the future. For example,  

o The FY19 Tourism Grant Program cycle awarded 34 grants totaling $804,644.00 to 25 
communities for projects that develop and enhance tourism and recreation from historic 
renovations; wayfinding, visitor signage; digital marketing, promotional videos; a 
bike/walk camp; visitor center improvements; and trail system enhancements.   

o The FY20 Tourism Grant Program cycle awarded 25 grants totaling $750,000.00 to 23 
communities for projects that included building upgrades, showcasing state parks, 
mapping trail systems; and developing outdoor recreation assets. 

o The Destination Development program awarded 11 grants from FY18-FY20 totaling 
$183,663. These grants were awarded to tourism regions, local governments, cultural 
and recreational development organizations. Projects included marketing and brand 
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development, astrotourism and route product development, plus partnerships to create 
and promote recreational assets. 

Goals/Measurements:  

• Connect tourism industry stakeholders to marketing campaign initiatives and objectives to 
coordinate marketing efforts across the state of Montana  

• Convene tourism industry stakeholders at the Governor’s Conference on Tourism and Recreation 
• Incentivize investment into tourism infrastructure and marketing across Montana through the 

tourism grant and destination development programs based on available funding 
• Provide training and education opportunities to rural and underserved regions in Montana to 

enhance the visitor experience and grow the tourism economy 

Future Milestones: 

 

Challenges and Opportunities:  

Challenges: The pandemic will disrupt grant cycles and development projects in 2020 and 2021. 
Projects were put on hold and the FY21 Events pilot grant program was canceled.  

Opportunities: These programs provide collaboration projects between economic development 
organizations, tourism businesses, and communities. By integrating grants and destination 
development with community development and strategic planning, the return on investment will be 
greater and more sustainable.   

Consequences if Lost:  

• While marketing Montana brings visitors to our state, destination development helps visitors to 
find the ‘product’ to buy. Developing tourism amenities, business offerings, and community 
resources will help disperse visitors and their expenditures across the state. 

• The grants program offers critical funding for municipalities, tribal reservations and economic 
development. Of the 25 tourism grants awarded in FY20, seven went to small cities or counties, 
four went to economic or downtown development organizations and three went to tribal 
organizations. 



SCOTT OSTERMAN   GREG GIANFORTE 
DIRECTOR  GOVERNOR 

 

COMMERCE.MT.GOV 
301 S. PARK AVE.  | PO BOX 200501  | HELENA, MT 59620-0501  | P: 406.841.2700  | F: 406.841.2701 | TDD: 406.841.2702  

 



SCOTT OSTERMAN   GREG GIANFORTE 
DIRECTOR  GOVERNOR 

 

COMMERCE.MT.GOV 
301 S. PARK AVE.  | PO BOX 200501  | HELENA, MT 59620-0501  | P: 406.841.2700  | F: 406.841.2701 | TDD: 406.841.2702  

Big Sky Economic Development Trust Fund: Program and Budget Costs 

 
About:  

Established in 2005 in MCA 17-5-703 and 90-1-201 – 205, the Big Sky Economic Development Fund 
is a sub-trust fund within the Coal Severance Tax Trust Fund. Investment earnings (interest only; not 
principal) from the Big Sky Economic Development Fund are statutorily appropriated to the Montana 
Department of Commerce to provide financial assistance to local and tribal governments and 
economic development organizations to support job creation and economic development planning.  

Website: MARKETMT.COM/BSTF 

Needs/Who Served:  

• Job Creation, Basic Sector Businesses 
o The present definition of “Basic Sector” business provides for a business with a focus on 

out-of-state markets and clients. 
o Per the statute, the reimbursement is up to $5,000 for projects located in a non-high 

poverty county and $7,500 for projects located in a high poverty county. 
• Planning, Business/Organization/Local Governments 

o Planning funds are awarded to eligible businesses, organizations, and local governments 
to assist with economic development planning. Awards are based on the funding gap but 
are typically funded up to $25,000 per project. 

Goals/Measurements:  

The legislative purpose of the Big Sky Economic Development Fund is to: 

• Create good-paying jobs for Montana residents, promote long-term, stable economic growth in 
Montana, encourage local economic development organizations, create partnerships between the 
state, local governments, tribal governments, and local economic development organizations that 
are interested in pursuing these same economic development goals, retain or expand existing 
businesses, provide a better life for future generations through greater economic growth and 
prosperity in Montana, and encourage workforce development, including workforce training and 
job creation, in high-poverty counties by providing targeted assistance. 

Future Milestones: 

 

Challenges and Opportunities:  

• Job Creation: Businesses are unable to create (and be reimbursed on) jobs due to a shortage of 
workers and tight market. 

• Planning: Since all planning documents are a public document (by statute), many businesses are 
reluctant to utilize the program.  

https://marketmt.com/bstf
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Consequences if Lost:  

• Job Creation 
o Encourages basic sector businesses to expand their workforce by providing funding to 

offset the cost of expanding the workforce. 
o This program is an incentive for basic sector businesses to relocate to Montana and for 

existing Montana businesses to more quickly expand their workforce. Loss of this 
program would put Montana at a significant disadvantage for expanding jobs and 
businesses by removing a competitive recruitment and retention tool that almost all other 
states employ.  

• Planning 
o Assists entities that have a need to hire an independent third party to prepare a report 

that will move their economic development project forward. 
o Without financial assistance, many economic development planning projects would be 

delayed or simply not occur. This would significantly impact the growth, expansion, and 
economic prosperity of communities.
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Certified Regional Development Corporations (CRDCs): Program and Budget Costs 

About:  

Established in 1993, this program provides statutory funding for up to 12 regional economic 
development organizations called Certified Regional Development Corporations (CRDCs) 
on a matching grant basis of $1 state dollar for every local $1.  
Website: MARKETMT.COM/CRDC 

The following statutes apply to this program, MCA §90-1-116, MCA §15-35-108, MCA §90-
1-120, and MCA §90-1-201-205. 

Needs/Who Served:   

• Directly, the program helps provide funding for the CRDC organization, which is required 
to be a private, non-profit corporation. Indirectly, the program assists the businesses, 
communities, and individuals within each CRDC service region to access loans, 
business technical assistance, local and regional planning, and application assistance 
for various federal, state and regional grant and loan programs. 

Goals/Measurements:  

• Encourage a regional approach to economic development facilitating the efficient 
delivery of economic development programs by supporting regional capacity building 

Future Milestones: 

PERFORMANCE Actual FY 
2019 

Projected FY 
2020 

Projected FY 
2021 

Projected FY 
2022 

Projected FY 
2023 

Certified CRDCs 11 11 11 11 11 
Counties Served 51 51 51 51 51 

 
Challenges and Opportunities:  

• The amount of funding ($625,000) per year that is split amongst up to 12 CRDCs can be 
a small amount compared to the needs that some organizations have, both in helping 
with organizational costs as well as matching funds in order to access other programs’ 
funds that could increase the services provided by the CRDC. 

Consequences if Lost:  

• Justification: To encourage and support a regional approach to economic development 
that facilitates the efficient delivery of economic development programs by supporting 
regional capacity.   

• Without CRDC funding, some small regional economic development organizations might 
find it very challenging to continue operations and provide services to individuals and 
businesses in their region.  

https://marketmt.com/CRDC
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Office of Trade and International Relations: Program and Budget Costs 

About:  

ExportMontana 

Established in 2001, ExportMontana helps Montana manufacturers and service providers sell outside 
the USA. Assistance provided includes market assessment, access, and development so Montana-
based employers can take advantage of regional, national and international trade promotions and 
grants for developing new markets. The state’s $300,000 statutory appropriation is used to access 
federal matching funds from the Small Business Administration which was $401,818 in FFY 2018.            

Diplomacy and International Relations 

The Office of Trade and International Relations provides coordination services for diplomacy related 
opportunities with state agencies and organizations that focus on strengthening government to 
government relationships with countries outside the United States. It assists in setting up meetings 
with Consul Generals, executing in-bound and out-bound trade/diplomacy missions and is central in 
matching diplomats and foreign businesses with state and business leaders. 

Website: MARKETMT.COM/EXPORT 

MCA 15-35-108, 90-1-120 

Needs/Who Served:  

o ExportMontana’s export programs serve a wide variety of businesses, both by industry 
and by locale.  In FY 2019, 58% of our services went to Montana businesses new to our 
programs, indicative of our extensive outreach activity. The methodology used to 
calculate how many people our program serves is simple but effective. We track grant 
recipients, technical assistance clients, and training participants in Salesforce, so we can 
pull accurate, real-time statistics on the number of businesses our programs serve. 

Goals/Measurements:  

• Assist Montana companies in entering new domestic and international markets 
• Strengthen and maintain diplomatic relationships with leaders in key countries 

 

 

 

 

 

 

 

 

https://marketmt.com/Export
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Future Milestones: 

 

Challenges and Opportunities:  

• ExportMontana faces some challenges, as does any program.  First, we are limited in how many 
Federal grant dollars we are able to request by our State budget, as this is the sole source of our 
required 1:3 match to receive Federal dollars through the STEP program.  Though we have 
increased our Federal grant funds by 170% since 2011, demand continues to outstrip available 
grant funds as we cultivate new clients through outreach, consultations, and trainings.  

Consequences if Lost:  

• Justification: Our team consistently develops trainings and one-on-one counseling to raise 
awareness and confidence for businesses to consider their product’s international market 
potential. As businesses develop their international markets, we have expertise to assist no 
matter where in the process they may find themselves - from beginning exporters who may need 
help figuring out the paperwork to ship their goods for the first time into Canada, to experienced 
exporters who are trying to identify new markets for their products. Secondly, we utilize our State 
Trade Expansion Program, a grant from the federal government, to mitigate risk for Montana 
businesses to reach and expand into international markets. Each dollar the State invests in our 
program is matched by three Federal dollars as part of the State Trade Expansion Program 
(STEP).   

• If ExportMontana’s programs were not available, many Montana companies would never consider 
international markets as options for their business in the first place or would not be willing to 
invest in riskier markets, missing out on completely new and diversified sales. ExportMontana is 
the only entity in the state that is eligible to apply for the Federal STEP grant funds; if eliminated, 
Montana’s exporters would miss out on $525,000 in Federal grant funds annually.  
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Montana Film Office: Program and Budget Costs 

About:  
Film is a powerful tool for promoting Montana. Filming movies, television shows and commercials in Montana elevates the 
awareness about our state and brings outside dollars in to our stores, hotels, and to industry professionals. The Montana Film 
Office is a component of the Montana Department of Commerce, Office of Tourism & Business Development, housed within 
the Marketing Bureau. 
MISSION AND PURPOSE: 

o Expanding film production in the state 
o Advertising Montana as open for business 
o Increasing job opportunities 
o Promoting the growth of small businesses 
o Promoting Tourism 

• When was the program established? 
In 1974, Governor Judge presented Montana to Hollywood after the success of “Thunderbolt and Lightfoot” and established 
the Governors Motion Picture Coordinators Office to handle inquiries. It is now the Montana Film Office. 
What are the statutes that apply to the program?  
15-65-121, 15-31-1005 

• Who does the program serve? The general public and a domestic and international group of studios, producers, location 
managers and other industry executives in film, print, digital and television, such as Steven Spielberg and Robert Redford.  
Reel Scout Data Statistics: 700 resident crew, talent and businesses in Montana, 3000 locations and location contacts in the 
state, and over 9000 industry contacts outside of Montana. The program is available to members of the Directors Guild, the 
Producers Guild as well as other industry associations. There is not a calculation methodology to how many members we 
serve in these guilds.  
Goals/Measurements:  

• Promote the state as a location for feature films, commercials, documentaries, television programs and multimedia.    
• Grow the media manufacturing sector, increase in production-related jobs, and job training program availability. 
• Position the MEDIA Act as an effective, useful tool offered by the State of Montana to producers.  
• Continue support of Montana film festivals and appearances at major film festivals. 

Future Milestones: 

Maintain interest in Big Sky Film Grant:  
• FY 2019: Grants requested $3,629,825.00; $750,000.00 Funded 
• FY 2020: Grants Requested $4,906,900.00, $500,000.00 Funded 
• FY 2021: Grants Requested $5, 313,224.00 Program paused due to COVID19 

Maintain level of name-brand, lifestyle-driven commercial ad productions: 
• FY 2019- 24 commercials 
• FY 2020- cease goal this year due to impact of COVID19 
• FY 2021 -Goal of 20 commercials.  COVID19 is expected to impact this goal 

Promote the Media Act Incentive program 
• FY 2019/2020 applications: 20 
• Projected FY 2021 Applications: 15 

Challenges and Opportunities: Montana is challenged by access to transportation state-wide in and out of the state, and the MFO is 
continually challenged to assist productions with logistics to film in rural and remote areas.  

Consequences if Lost: Producers have come to depend on the Montana Film Office to help navigate permitting, regulation processes 
and location nuances as well as serve as a liaison and directory for locations, crew, talent and support services as a single point of 
contact in state government. In the film industry, time really is money. A state’s willingness and ability to assist film productions often 
becomes a factor in choosing their location. The Montana Film Office keeps Montana competitive as a production location. The MFO is 
a member of the AFCI, Association of Film Commissioners International, founded in 1975. 
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Indian Country Economic Development (ICED): Program and Budget Costs 

About:  

Since FY 2006, the Indian Country Economic Development (ICED) program has led efforts in 
assisting tribal governments and Native American entrepreneurs to start tribal enterprises, grow the 
small business sector and provide business counseling to reservation-based communities. Through 
direct grants to tribal governments, the ICED program funds business and feasibility planning to 
support tribes in launching tribal enterprises or expanding revenue-producing activities. Small 
business grants are awarded to Native American entrepreneurs to expand businesses and build 
equity to increase the potential of accessing commercial capital.  

Website: MARKETMT.COM/ICP 

The following statutes apply to the program, MCA 90-1-105 (1)(7) and MCA 90-1-132  

Needs/Who Served:  

• Tribal businesses, tribal enterprises, tribal colleges, tribal governments 
o Specific grant funds are tracked through Salesforce and reinforced by individual surveys 

conducted with grant recipients.  

Goals/Measurements:  

• Grow capacity and the local economy in tribal and reservation-based communities 
• Assist with the creation and/or retention of good-paying jobs for Montana residents 
• Promote long-term, stable economic growth in Montana 
• Retain or expand existing businesses 
• Encourage a regional approach to economic development facilitating the efficient delivery of 

economic development programs by supporting regional capacity building 
• Assist Montana businesses in obtaining financing 

Future Milestones: 

PERFORMANCE Actual FY 
2019 

Projected FY 
2020 

Projected 
FY 2021 

Projected 
FY 2022 

Projected 
FY 2023 

Indian Equity Fund, (IEF) $ 
Awarded 

$319,992  $320,000  $320,000  $320,000  $320,000  

IEF $ Matched $1.13 
Million 

$1.14 Million $1.14 
Million 

$1.14 
Million 

$1.14 
Million 

IEF Jobs Created 65 70 75 80 85 
IEF Businesses Supported 28 30 32 35 40 
Native American Business 
Advisors, (NABA) $ Awarded 

$160,000  $160,000  $160,000  $160,000  $160,000  

NABA Counseling Sessions 741 750 760 770 780 
NABA Training 
Activities/Capacity Building 

1125 1200 1200 1200 1250 

NABA Assisted IEF Applications 189 200 210 220 230 
Tribal Business Planning Grant, 
(TBPG) $ Awarded 

$224,000  $224,000  $224,000  $224,000  $224,000  

TBPG $ Matched, (Not 
Required) 

$656,000  $675,000  $700,000  $725,000  $750,000  

TBPG Businesses Supported 7 10 15 20 20 
 

http://marketmt.com/ICP
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Challenges and Opportunities:  

• A lack of permanent funding creates a lack of confidence in the program and the ability for long-
term project growth. 

• Demand for the program far exceeds the available funding. 

Consequences if Lost:  

• Indian Equity Fund Justification: 
o This is the only program available in Montana and possibly across the country that is 

exclusively for tribal members to encourage entrepreneurs to start or expand their 
business. The tribal business sector is approximately 20 percent of the economy in all 
reservation communities in Montana.  

o If lost: The gap in access to capital will continue to grow and fewer private businesses will 
start in Montana's Indian Country 
 

• Tribal Business Planning Grant Justification: 
o The Tribal Business Planning Grant is the only State grant of its kind specifically for tribal 

governments to assists in developing and deploying comprehensive business planning 
strategies and activities to research, launch, and grow tribal enterprises which in turn 
creates revenues and jobs within the management of tribal government. 

o If lost: This is the only economic development planning dollars available specifically for 
tribes offered in the State. Taking these dollars would stifle economic development in 
tribal communities. 
 

• Native American Business Advisors Justification: 
o Native American Business Advisors (NABAs) are strategically located on the reservations 

and focus on providing business counseling services, technical assistance, training, 
credit counseling, and Indian Equity Fund Small Business Grant application assistance to 
Native American businesses. 

o If lost: Local organizations receiving Native American Business Advisor (NABA) funding 
are rooted within communities and provide not only baseline business technical 
assistance services and IEF application assistance, but they also identify local Native-
owned business priorities and work to increase their organizational capacity to provide 
relevant and valuable technical assistance and services addressing these needs.   
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Tourism Marketing: Program and Budget Costs 
 
What is the mission of the program? The Marketing Bureau is responsible for promoting visitation and film 
production in Montana. The bureau attracts out-of-state travelers through domestic and international campaigns 
that build awareness of Montana as a world-class tourism destination, differentiate the state from its competitors 
and convert prospective visitors. (Note:  COVID-19 will alter spending in FY 2020 and FY 2021 for both tourism and 
film industries, possibly affecting marketing ROI, commercial production and tax incentive applications.) Program 
established in 1987.  Statute:  15-65-121 

Needs/Who Served: Tourism in Montana is made up of and supports an industry of small businesses from a variety 
of sectors, including lodging, accommodations, restaurants, outfitters and guides, ski areas, attractions, gas 
stations and retail shops. Per ITRR’s 2019 economic impact study, tourism supports 53,120 jobs in Montana, which 
is equivalent to $1.5 billion in salaries. A detailed calculation methodology can be found at https://itrr.umt.edu/. 

Tourism Goals/Measurements: 1) Create increased demand for Montana as a premiere global travel destination 
through engaging and provocative communications that inspire, delight, and guide our audience. 2) Increase 
internal and external collaboration to drive awareness of Montana as a travel destination and convert travel 
interest to action, focusing on the optimal audience that will increase revenue for the state while ensuring the 
health and vitality of our natural and cultural treasures. 3) Assist with and track the recovery of visitation to 
Montana post-COVID-19 to bring the industry back to previous levels. 
 
Future Milestones:  Maintain consistent Return on Investment (ROI) for each fiscal year. ROI is calculated by the 
amount “Main Street” businesses receive for every one dollar we spend marketing Montana as a destination.  
Marketing Performance (as Measured by ROI):  FY19, Actual, $63; FY20 Projected $63; FY21 Projected $20*, 
FY22 Projected $40*;  FY23 Projected $63.  *Due to the necessity of changing our marketing focus from revenue 
generation to travel safety messaging in FY20 - 21, ROI is projected to decrease with a return to “normal” levels 
in FY23. 

Challenges and Opportunities: Challenges: Competition with similar destinations with higher marketing budgets 
and familiarity. The average state tourism budget for FY 2018-19 was $21 million. Utah, Oregon, and Colorado 
were among the top ten highest tourism budgets in FY17-18, according to U.S. Travel Association.   
Opportunities: 1) Focus on high-value visitors; keep visitation relatively flat while increasing visitor spend. 2) 
Promote less-traveled regions in Montana to ensure tourist dollars and impact on our resources are spread 
throughout the state. 3) Grow shoulder and winter seasons. 4) Increased visitation leads to increased flight 
availability, which leads to increased economic activity, well-paying jobs and crucial revenue supporting 
essential public services. 

Consequences if Lost: Overall economic impact: According to ITRR, the estimated total contribution of 
nonresident spending to Montana's economy was $5.42 billion in 2019. Nonresident visitors to Montana spent an 
estimated $3.77 billion in the state, which directly supported $3.19 billion in economic activity and indirectly 
supported an additional $2.23 billion of economic activity.  Lost Jobs:  ITRR research also shows there are 
approximately 37,000 jobs directly contributing to the tourism industry. Reduced tax revenue: Tourism-generated 
state and local tax revenue measured $265 million in 2019, according to ITRR.  Reduction to the General Fund: 
75% of the 4% Lodging Facility Sales Tax is directed to this Fund.  Loss of air service: Airline service to Montana 
has expanded in recent years largely due to Montana’s tourism industry growth. These new flights benefit 
residents and businesses alike but could be lost if industry gains are not sustained.  The potential for decades-long 
recovery: It took Colorado 21 years to regain their share of overnight leisure travelers after having their budget 
zeroed out.
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Micro Business: Program and Budget Costs 

About:  
Established in 1991 in MCA §17-6-402 thru 411, Montana's Micro Business Development 
Corporations (MBDCs) provide financing and technical assistance to help businesses get started or 
expand. The Montana Department of Commerce loans money to the MBDCs that in turn loan the 
money at a slightly higher interest rate. Website: MARKETMT.COM/MBFP 

Needs/Who Served:  
• Through certified MicroBusiness Development Corporations (MBDCs), the program serves 

qualified microbusinesses in the state of Montana. A qualified microbusiness is a business with 
fewer than 10 full-time equivalent employees and gross annual revenue of less than $1 million. 

Goals/Measurements:  
• Assist with the creation and/or retention of good-paying jobs for Montana residents 
• Promote long-term, stable economic growth in Montana 
• Retain or expand existing businesses 

Future Milestones:

 
 
Challenges and Opportunities:  

• The amount of funds in the state’s portfolio has remained the same since the mid-90’s, at $4.688 
million. One hundred percent of the $4.688 million has been loaned out to the 8 certified MBDCs 
since SFY 2016. Even though some MBDC’s loan out rates could warrant more funds from the 
program based on Administrative Rules, there are no additional funds available to increase the 
MBDCs MBFP loan portfolios. 

• With the pandemic having a significant effect on the long-term viability of many of Montana’s 
microbusinesses, there is a chance the portfolio could face some upcoming loan losses due to 
the current economic situation.   

Consequences if Lost:  
• These businesses represent a significant component of and potential for growth in the state’s 

economy and the financial needs of these businesses cannot be fully satisfied by the public or 
private sector.   

• Microbusinesses are challenged in accessing standard credit products from banks and/or credit 
unions, due to such issues as establishing credit due to a start-up business, lack of enough credit 
history for new or fairly new businesses, a lack of sufficient collateral, or a variety of other issues 
that deems the business “non-bankable”. The MBFP, through the MBDCs can provide credit 
financing to Montana’s microbusinesses that face these issues.      

• Without this program Montana’s microbusinesses would have one less avenue in which to access 
financing. This could significantly impact start-up businesses, as the MBFP is one of very few 
credit products available to finance start-up expenses. 

https://marketmt.com/MBFP
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Montana Indian Language Program (MILP): Program and Budget Costs 

About:  
Originally established in 2014 and funded as a one-time-only program since, this program is managed 
by the State Tribal Economic Development Commission (STED) at the Montana Department of 
Commerce. The Montana Indian Language Program perpetuates Native languages in Montana by 
providing funding to the eight tribal nations in the state. Resources are leveraged to develop and 
implement language perpetuation strategies, to develop audio/video language recordings, and to create 
reference materials and curricula. The program is assisting in preserving the 13 Native languages that 
have been affected by rapid language loss over the last century.  

Website: MARKETMT.COM/MILP  

The following statutes apply to this program MCA 20-9-537 and 20-7-14. 

Needs/Who Served:  

• Tribal Governments, Tribal Colleges, Culture Committees, Language Programs/Coordinators, 
Educators.  

o From 2016 to 2020, approximately 40 MILP grants have been administered to each tribal 
government or, with a sub-recipient agreement, other native organizations. We use the 
Submittable platform for these applications.  

Goals/Measurements:  

• Communicate facts and information targeted to appropriate STED Commission stakeholders 
• Inventory current products and identify gaps 
• Provide value by documenting demonstrated success 

Future Milestones: 

• Seek permanent funding 
• Update Strategic Plan and follow-up on action plan and measure results 
• Identify collaboration opportunities with tribal government on economic development 

Challenges and Opportunities:  

• Montana tribal languages are in a time of crisis through the loss of native speakers, writers and 
signers. 

Consequences if Lost:  

• To preserve and perpetuate the 13 Native American languages of the 8 tribal nations in Montana. 
Native language loss has been rapid over the last several decades and some tribes have fewer 
than five fluent speakers alive today. The program serves as a tool to preserve the languages for 
the state and tribal nations and perpetuates the language by providing new access points for 
learners of all ages. 

• Loss of language and culture that are a critical part of Montana’s history.  

https://marketmt.com/MILP
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Made in Montana: Program and Budget Costs 

About:  
Made in Montana (MiM), established in 1984, is a multi-faceted marketing and business 
development program that provides a unique branding effort for Montana made or grown 
value added products. MiM assists small businesses access and extend customers, 
develop relationships with large volume buyers, explore product diversification, and 
initiate international exporting. Applicable statutes include 30-17-101, 90-1-105. 
MiM connects members to resources and markets through events like the annual Trade 
Show, the online directory of members and products (madeinmontanausa.com), grants, 
and training. Collaboration with Department of Agriculture encourages development of 
Grown in Montana products and producers and the joint Taste our Place agritourism 
branding strategy connects producers and establishments to encourage “farm to table” 
experiences. 

Needs/Who Served:  
• The MiM Program currently has over 2,200 active members. This includes Grown in 

Montana, Native American MiM members and Taste our Place establishments. 
Members design, make, grow and produce products in all 56 Montana counties.  MiM 
products represent the entrepreneurs, from creators working in a spare bedroom to 
manufacturers with a 30,000 square foot facility. 

• MiM supports entrepreneurs, artists, producers, manufacturers, and makers who choose 
to make or grow a product in Montana. MiM members also include successful 
manufacturers such as Spika Design and Manufacturing and Finesko Machining LLC, 
agriculture producers such as Wheat Montana and Power Malt, and specialty producers 
like Tumblewood Teas and Xplorer Maps.    

Goals/Measurements:  
• Connect tourism industry stakeholders to marketing campaign initiatives and objectives to 

coordinate marketing efforts across the state of Montana.  
• Increase value added production supporting the MiM program and development of the 

agritourism industry across Montana by building the connection between producers, 
production and distribution.  

• Complete a technology upgrade of the MiM database and directory to improve user 
experience and online directory product searches. 

Future Milestones: (next page) 



SCOTT OSTERMAN   GREG GIANFORTE 
DIRECTOR  GOVERNOR 

 

COMMERCE.MT.GOV 
301 S. PARK AVE.  | PO BOX 200501  | HELENA, MT 59620-0501  | P: 406.841.2700  | F: 406.841.2701 | TDD: 406.841.2702  

 

Challenges and Opportunities:  
Challenges 

• The pandemic impacted the annual spring MiM Tradeshow that offers members the 
opportunity to meet hundreds of buyers to build wholesale opportunities and a public day 
to introduce their brand and products to the public. Current health and safety guidelines 
and COVID-19 cases in Montana drove the recommendation to reschedule the show to 
September 2021.   

Opportunities 

• The MiM program and connections with ExportMontana, Department of Agriculture, and 
the Governor’s Office of Economic Development have helped numerous members grow 
from small scale production to international markets including Jelt Belt, Whistling Andy’s 
and Kracklin’ Kamut. 

• The “Taste our Place” program promotes members who have committed to using locally 
sourced ingredients including restaurants, breweries, distilleries, etc. which have been 
some of the hardest hit by the pandemic. The “Taste our Place” program raises 
awareness of local products and drives non-resident and resident travelers to these 
businesses across Montana. 

Consequences if Lost:  
• MIM offers an online directory of program members to facilitate searching and selecting 

products directly from member program at no charge for members. This directory, 
required by statute, is unique in Montana and among other states.  

• The MiM program provides small and growing Montana producers and product 
distributors access to no cost marketing and advertising to non-resident and resident 
visitors.  

• In 2019, non-resident visitors to Montana spent over $80 million specifically on MiM 
products (Institute for Tourism & Recreation Research, itrr.umt.edu). Montana residents 
also seek out the MiM label when purchasing gifts, food and beverage, and durable 
goods.
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Miscellaneous Programs 

Lewis & Clark License Plate: Program and Budget Costs 

 
About:  

Lewis and Clark License Plate.  After the Lewis and Clark Bicentennial Commission 
sunset, in MCA 2-15-151 and 90-1-115, the 2005 Legislature designated that a portion 
of the funds from the sale of Lewis and Clark License Plates was to be distributed 
specifically in equal thirds to the Lewis and Clark Interpretive Center Foundation, 
Pompeys Pillar Historical Association and Travelers’ Rest Preservation and Heritage 
Association. This is an ongoing statute.  

Last year, $10,680 was distributed to the three organizations mentioned above. 

 

The remaining miscellaneous funds were for programs that had expenditures from 
the period of FY 2016- FY 2020 and that were either terminated or funds were no 
longer available including the Board of Research and Commercialization, the 
Montana State Small Business Credit Initiative (SSBCI) and federal CARES Act 
grant funds. The two FTE associated with the Board of Research and 
Commercialization were also eliminated. 
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Montana Manufacturing Extension Center (MMEC): Program and Budget Costs 

About:  

The Montana Manufacturing Extension Center works with manufacturers to create and retain jobs, 
innovate, reduce costs, increase profits and save time and money. MMEC employees typically make on-
site visits to manufacturing clients to assess problems, suggest appropriate solutions and assist with 
implementation.  

Statutes that apply to this program are MCA 15-35-108 and 91-1-120. 

• When was the program established? 
o 2001    

Needs/Who Served:  

• MMEC serves all small to medium manufacturers and value-added agriculture producers in the 
state of Montana that request help.  These manufacturers and value-added agriculture producers 
must partially pay for all MMEC services.  MMEC is not allowed to work with large manufacturers 
or large value-added agriculture producers. 

o MMEC counts the number of manufacturers or value-added agriculture producers that it 
has done projects for and the number of manufacturers and value-added agriculture 
producers that it has completed employee training for.   

o There is an independent third-party survey of all clients that had MMEC complete a 
project for them.    

o There are approximately 3,300 manufacturers and value-added agriculture producers in 
Montana.  There are approximately 24,000 manufacturing and value added-agriculture 
employees.  UM BBER has calculated that there are approximate 2.83 additional jobs for 
every manufacturing and value-added agriculture job that is required to support that 
manufacturing job or value-added agriculture job.   

o Total Montana jobs affected by manufacturing and value-added agriculture is 
approximately 90,000 jobs.   

o These numbers are based on results from independent surveys we conduct with the 
manufacturing businesses that we assist. The surveys are submitted and approved by 
NIST as part of our annual reporting. 

Goals/Measurements:  

• Vision 
o To be the trusted and indispensable resource for Montana’s manufacturers 

• Mission  
o To grow Montana’s economy by helping manufacturers succeed.  

• Our Guiding Principles/Values           
o Integrity, Excellence, Service, Passion, Teamwork, Collaboration  

How do we accomplish our mission?   

• Through activities that meet the following criteria: 
o In compliance with federal, state and university regulations, guidelines, policies and 

procedures 
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o Aligned with and supportive of the MEP mission, MSU Outreach Mission and Strategic 
Plan, and State of Montana Economic Development goals (also Advisory Board goals) 

o Aimed at meeting or exceeding NIST metrics (jobs, revenue, investment, savings, rural, 
very small) 

o Support Center financial goals and MMEC strategic plan 

Future Milestones: 

• Build Highly Qualified Team and Highly Involved Advisory Board 
• Expand Core Competence 
• Develop Partnerships 
• Increase Awareness 
• Increase Market Share 
• Strengthen Financial Viability 

Challenges and Opportunities:  

• Maintaining State funding 
• Getting manufacturers and value-added agriculture producers to accept technical assistance from 

MMEC 

Consequences if Lost:  

• Justification: World class manufacturing consultants do not assist small to medium manufacturers 
and value-added agriculture producers.  Small to medium manufacturers and value-added 
agriculture producers need technical assistance to remain competitive with their international 
competitors.  The National Institute of Standards and Technology recognized this and partially 
funds a manufacturing extension center in every state and Puerto Rico. 

• Montana would lose approximately $800,000 in annual leveraged federal funds from the National 
Institute of Standards and Technology. MMEC’s annual budget of approximately $2 million would 
no longer be available to help Montana’s manufacturers.   
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Montana Technology Innovation Partnership (MTIP): Program and Budget Costs 

About:  

Established in 1999, the Montana Technology Innovation Partnership (MTIP) is powered by MSU 
TechLink, and is a strategic partner for Montana innovators, entrepreneurs and inventors to help them 
access critical Research and Development funding and craft effective commercialization plans. MTIP 
is funded through the Montana Department of Commerce as a result of MCA 15-35-108. 

Needs/Who Served:  

• The Montana SBIR/STTR Outreach program provides training and consulting services for small 
business inventors and researchers across the state. Program outreach and training events have 
also attracted companies from outside of the state.  

Goals/Measurements:  

• To offer technical assistance for SBIR and STTR proposals and in securing seed capital for 
research and development 

• To provide educational opportunities that target Montana’s technology-based businesses and 
service providers 

• To identify and guide businesses to appropriate local and national resources – technical, business, 
financial or university 

• To deliver result-oriented services to help technology-based businesses achieve personal 
commercialization goals 

Future Milestones: 

Challenges and Opportunities:  

• The challenge of more rural outreach is the fact that many inventors just do not have a strong 
team nor the skills to prepare a highly technical research & development proposal.  

Consequences if Lost:  

• Justification: The Montana SBIR/STTR Outreach program is focused on technology based 
economic development in the state. Some of the high-tech sectors important to Montana’s 
economy, including bio-tech, photonics, and resource sectors, cannot launch and scale alone.  

• Without support from MTIP/TechLink and the Montana SBIR/STTR Outreach program, fewer new 
tech start-ups will have local support to know about and compete for SBIR funding. Fewer SBIR 
dollars will be awarded to Montana companies. And potentially, fewer tech startups will grow here 
in Montana.
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Native American Collateral Support (NACS): Program and Budget Costs 

About:  

• Established in 2015, the Native American Collateral Support (NACS) program addresses access 
to capital issues by providing collateral support security for lenders, making loans with Native 
American-owned businesses possible.  

• The applicable statutes are MCA 90-1-105 (1)(7) & 90-1-132 (MCA) 
• Website: MARKETMT.COM/NACS  

Needs/Who Served:  

• The NACS program provides gap funding in the form of collateral support for Native American 
entrepreneurs: 

o Up to $100,000 in collateral support are available for qualified businesses. The 
applications are processed with the primary lending institution. Interest paid on the loans 
is returned to the program and used for future applications. 

Goals/Measurements:  

• Fill the collateral gap for Native American-owned small businesses that have sufficient cash, 
character and credit. 

Future Milestones: 

• Make additional loans from any funds that may be available 
• Find more dollars to increase the pool of funding 
• Simplify internal tracking 

Challenges and Opportunities:  

• Challenge is encouraging more lenders to participate in the program 
• Challenge will be to find funds to increase the pool of funding 
• Tremendous opportunity to fill the collateral gap and increase lending because participating 

lenders like the program 

Consequences if Lost:  

• This is the only program that provides gap funding to support the purchase and expansion of 
small businesses within Native American communities in Montana. 

• Loss of the Native American Collateral Support program would result in limited available capital 
and loss of future business expansion, economic development and job opportunities.  

 

https://marketmt.com/nacs
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Tourism Regions / Convention and Visitor Bureaus (CVBs)/Tourism Advisory Council:  
Program and Budget Costs 

 
About:  

Industry Services and Outreach supports Montana’s nonprofit tourism Regions and 
Convention Visitor Bureaus (CVB) by overseeing the distribution of lodging facility use tax 
revenue, participating in the marketing plan development process, and ensuring compliance 
through the Rules & Procedures, and annual contract. Montana’s six tourism regions and 
eighteen community-based CVBs market, manage, and develop tourism businesses, 
activities, and attractions for their specific geographies. Statutes that govern this program 
were originally established in 1987 and include MCA 2-15-1816, MCA 15-65-101 and MCA 
15-65-121 thru -122. 
Additionally, Industry Services is the MOTBD provides administrative support for the Tourism 
Advisory Council (TAC). The Governor-appointed Tourism Advisory Council (TAC) oversees 
the distribution of the Lodging Facility Use Tax ("bed tax") to Montana's tourism Regions and 
CVBs through approval of an annual marketing plan and budget, administration of the Rules 
and Procedures, and fulfills other functions as defined by MCA 2-15-1816. 

Needs/Who Served:  

• Tourism is a leading industry for Montana strengthening small businesses and 
supporting thousands of jobs. In 2019 (most recent data), 12.6 million visitors to 
Montana spent $3.76 billion supporting 53,120 jobs and $1.5 billion in salaries 
generating $265 million in state and local taxes. (Data is based on final spending report 
released May 2020 by the Institute for Tourism & Recreation Research (ITRR), 
www.itrr.com). 

• Tourism directly supports direct industry businesses and indirect businesses such as 
gas stations, convenience store owners, vehicle repairs, etc.  Visitors also support 
events, both large and small across Montana, including rodeos, festivals, destination 
weddings, live music and concerts, and sporting events.  

• Travelers add to the lifestyle many Montanans enjoy by providing better air service 
(creating competitive fares) and increasing the quality and quantity of restaurants, retail 
shopping, special events, recreation opportunities and attractions.  

Goals/Measurements:  

• Manage the Department of Commerce’s lodging facility use tax finance and accounting 
controls including 22.5% that contributes to the Region and CVB marketing plans with an 
annual program budget of over $8 million 

• Facilitate Tourism Advisory Council (TAC) meetings and committees for approval of 
region and CVB marketing plans and other TAC responsibilities pursuant to statute 

 

http://www.itrr.com/
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Future Milestones: 

• Continue to develop results driven tourism advertising for each Region and CVB specific 
location that grows and sustains businesses and communities.  

• Work with the Tourism Advisory Council partners to develop more comprehensive 
annual marketing plans and metrics for measuring success.  

• Continue to grow lodging facility use tax collections contributing to the General Fund and 
the continuation of Montana’s successful tourism efforts, continuing the self-perpetuating 
cycle of increased revenues for the state of Montana.   

Challenges and Opportunities:  
 
Challenges      

• Tourism was the first sector of the economy to feel the impacts of the pandemic, the 
most heavily impacted and estimated to be among the last to see “full” recovery. Visitor 
spending will be negatively impacted in FY 2020 and FY 2021 through reduced 
visitation, and access to businesses and recreational assets.  

• Lack of indoor and group related activities and events heavily impacted outdoor 
recreation resources and created visitor compression (more visitors condensed in 
smaller geographies). 

Opportunities 
• The development of a Strategic Recovery Plan is underway.  In addition to state-wide 

industry initiatives, this plan would also develop specific strategies for regional and local 
business recovery while maintaining Montana’s quality of life.  

• Expand support and assistance to smaller (in terms of resources and financing) Regions 
and CVBs in rural and underserved areas of Montana.   

Consequences if Lost:  
 
Without the Commerce Industry Services and Outcome program, the ability of the Regions and 
CVBs to attract visitors would impact the following economic benefits: 

• According to ITRR, the estimated total contribution of nonresident spending to Montana's 
economy was $5.42 billion in 2019. Nonresident visitors to Montana spent an estimated 
$3.77 billion in the state, which directly supported $3.19 billion in economic activity and 
indirectly supported an additional $2.23 billion of economic activity. 

• Lost jobs within the tourism, hospitality, and recreation industries. Per ITRR’s 2019 
economic impact study, tourism supports 53,120 jobs in Montana, which is equivalent to 
$1.5 billion in salaries. (www.itrr.com). 

• Reduction to Montana’s General Fund; 75% of the 4% Lodging Facility Sales Tax is 
directed to the General Fund. 
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Research and Information Services: Program and Budget Costs 

About: 
Established in 2015, the Research and Information Services (RIS) Bureau obtains, actualizes, and 
provides information to empower the public and private sector for the economic enhancement of the 
State of Montana. This mission is accomplished through three areas: The Census and Economic 
Information Center (CEIC), the Industry Development Program (IDP), and Tourism Research.  

The CEIC provides Montana residents, businesses, communities, and governments access and use 
of the right information for decision-making. CEIC provides data for business and infrastructure siting, 
workforce challenges, and financing all to grow Montana’s economy, create jobs and improve 
communities. CEIC is Montana’s lead agency for the federal-state cooperative State Data Center 
(SDC) program with the U.S. Census Bureau. The CEIC is the official source of Census Bureau data 
and receives data products, technical support, and training from the Bureau at no cost. CEIC leads 
the state’s promotion and technical assistance efforts for all U.S. Census survey and geographic 
programs. CEIC serves as the official State Data Center maintaining a central depository of 
information and analyzing and providing information to businesses, government agencies and the 
general public (MCA §90-1-109). CEIC also conducts the analysis for resort area / resort community 
designation requests (MCA §7-6-1501). 

The bureau, via IDP, works to identify and facilitate investment in projects that capitalize on the 
competitive and comparative business advantages Montana offers.  IDP facilitates industry and 
economic development by disseminating information regarding the advantages of developing 
agricultural, recreational, commercial, and industrial enterprises in this state. (MCA §90-1-105). 

Tourism Research oversees and conducts cutting-edge tourism analytics focused on maximizing the 
State’s return on its tourism marketing spend. The research team integrates data into the analytics 
that lay the foundation for Montana’s tourism marketing strategies. Tourism Research analyzes and 
disseminates information (MCA §90-1-109) for economic development; and, assists the Institute for 
Travel and Recreation Research (ITRR) in tourism research (MCA §2-15-1816(4e)). 

 
Needs/Who Served: 

CEIC serves businesses, policy makers and the public. Customers range from assisting a Montana 
manufacturer’s decision on expansion to helping a local municipality choose the best location to 
build a hospital. IDP serves the entire state by identifying and facilitating investment in projects that 
capitalize on the competitive and comparative business advantages Montana offers. Tourism 
Research serves Montana’s tourism sector by making the State’s marketing efforts more efficient, 
ultimately, driving more tourism dollars into MT’s economy.  

Goals/Measurements:  
RIS   
• Provide expertise and technical support to state agencies, local stakeholders, and the public. 
• Create on-demand data products, conduct outreach, and provide research services.  
• Prepare value-added products specific to Montana. 
• Engage in new initiatives and activities including surveying, product, and data tool development. 
• Process an average of 300 annual customer data requests. 
• Enhance the RIS website and redesigned data warehouse to provide federal, state and local 

government, business, population and geographic data, reports, maps and other products from all 
three programs. 

CEIC   
• Analyze data and prepare reports to aid management in Commerce program administration 
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• Promote and encourage participation by all Montanans in every U.S. Census Bureau programs in 
coordination with a statewide network of partners.  

• Analyze and publish the data from the 2020 Decennial Census, the American Community Survey, 
the Economic Census and other key Census programs.    

• Train an average of 200 Montana stakeholders yearly on the U.S. Census Bureau’s programs. 
• Process resort tax community / area designation requests.  
• Participate in State Data Center (SDC) meetings, complete the annual report, and collaborate 

and share best practices within the national SDC network.  
 

IDP      
• Use research to identify new industries and markets to grow Montana’s economy.  
• Provide key information and analysis to support Montana’s existing leading industries and 

economic development organizations to foster further economic development in the state. 
• Provide development and research products and services to business and economic partners. 
• Facilitate project development in Montana’s leading industries working in partnership with the 

Governor’s Office of Economic Development, other state agencies, local governments, and 
businesses. 

• Promote Montana as a business-worthy environment to attract future investment capital. 
 

Tourism Research 
• Oversee and conduct cutting-edge tourism analytics focused on maximizing the return on 

Montana’s tourism marketing efforts. 
• Analyze, visualize, and report on data to better inform Montana’s tourism industry.   
• Create and deliver tourism data through website dashboards, maps, reports and presentations. 
• Develop and improve tourism research relationships with in-state partners. 

 
Future Milestones: 
 

 

Challenges and Opportunities: 

A major effort for CEIC will be processing and analyzing the 2020 Census data. The challenge will be 
to present data in the most user-friendly and effective ways possible. Montana faces economic 
development challenges stemming from multiple factors. The recent pandemic has created additional 
short-term economic obstacles. The challenge for IDP will be to overcome these factors by identifying 
and facilitating businesses that have the best chance of succeeding in this business environment. 
The challenge for Tourism Research will be to provide sophisticated analysis to guide tourism 
marketing in order to maximize the funding ROI. Examples of this data and analysis include tracking 
where Montana visitors originate, what Montana destinations they visit, how long they stay, and the 
spending patterns of visitors. 
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Consequences if Lost: 

RIS users would lack: 
• Guidance to local development organizations, individuals, and special interest groups whose 

goals are to stimulate economic development activities in Montana. 
• Internal expertise that provides research and GIS assistance and products to help guide, 

evaluate, and promote all Department of Commerce programs. 

CEIC users would lack:  
• Resources to conduct resort community and areas designation. 
• Support for U.S. Census Programs including the Decennial Censuses.  
• Resources to guide Commerce and other state agencies, local governments, businesses, and the 

public in the use of and participation in 130 Census data programs and seven Census geographic 
partnerships. 

 IDP users would lack: 
• Industry development experts who have facilitated $4+ billion of investment in Montana - an 

investment which was far less likely to occur or may well not have happened at all without IDP’s 
work.  

Tourism Research users would lack:   
The following documented successes are far less likely to be achieved without tourism research 
efforts: 
• 12.64 million nonresident visitors to the state (2.2% increase over 2018) 
• 10% increase in air-service passengers. 
• Cold Season Campaign (visitor trips taken to MT from Dec 2019 – April 2020) $91.7 million in 

direct spending attributed to MOTBD marketing efforts (14% over prior FY Cold Season 
Campaign) 

• Calendar 2019 Lodging Facility Use Tax receipts increased 8.7% over 2018. 
• In 2019, tracked nonresident mobile devises were up 27% over 2018.  
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Small Business Development Centers (SBDC): Program and Budget Costs 

About:  

Established in 2001, the Montana Small Business Development Center (SBDC) Network is Montana’s premier 
provider for entrepreneurial and small business assistance. The program is funded through a partnership with the 
Small Business Administration (SBA), Montana Department of Commerce, economic development organizations 
and higher education institutions. 

Website: SBDC.MT.GOV 

This program is authorized in MCA 15-35-108. 

Needs/Who Served:  

• The SBDC serves entrepreneurs and small business owners. Services include no-cost, confidential one-
on-one counseling and training for business planning, strategic planning, export, cyber security, IP 
protection, financial projections, financial analysis, marketing, ecommerce, business research, buying a 
business, selling a business and a host of other small business assistance topics. 

o All businesses and entrepreneurs that are served through the MTSBDC are tracked through the 
SBDC CMS database. 

Goals/Measurements:  

• Assist with the creation and/or retention of good-paying jobs for Montana residents 
• Promote long-term, stable economic growth in Montana 
• Assist Montana businesses in obtaining financing 

Future Milestones: 

 

Challenges and Opportunities:  

• Montana has over 120,000 small businesses spread across 147,040 square miles. The MTSBDC is tasked 
with serving the entire state and limited capacity is a challenge in serving small business needs.  

Consequences if Lost:  

• Justification: The Small Business Development Centers (SBDC) Program is the U.S. Small Business 
Administration’s (SBA’s) largest matching grant-funded program providing quality service to the small 
business community. The SBDC Program is sponsored and partially funded by the U.S. Small Business 
Administration (SBA). 

• If the SBDC program was not available, the state of Montana would lose $755,000 in federal funding. The 
state would be left without a nationally accredited program that has assisted thousands of Montana small 
businesses and entrepreneurs across the state.

https://sbdc.mt.gov/
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State Tribal Economic Development: Program and Budget Costs 

About:  

Established in 1999, the State Tribal Economic Development Commission (STED) is charged with 
assisting, promoting, encouraging, developing, and advancing economic prosperity and employment 
on Indian reservations in Montana, which includes the expansion of tribal tourism. STED identifies 
policy barriers, commissions economic demographic studies, highlights economic barriers and 
provides potential solutions to grow tribal economies.  

Website: MARKETMT.COM/STEDC 

The following statutes apply to the State Tribal Economic Development Program, MCA90-1-131, 90-
1-120, 2-15-1816, 15-65-121, 15-68-820, 20-9-537, 90-1-105, 90-1-130 – 135. 

Needs/Who Served:  

• Montana Tribal Leaders and governments, economic development organizations, Department of 
Commerce, Native American owned businesses. The commission consists of representatives 
from the eight Montana tribes. The commission provides specific details on projects and needs 
within their Native American communities. 

Goals/Measurements:  

• Grow capacity and the local economy in tribal and reservation-based communities  
• Assist with the creation and/or retention of good-paying jobs for Montana residents 
• Promote long-term, stable economic growth in Montana 

Future Milestones: 

• Complete strategic planning, and focus on securing permanent funding for all ICED programs. 

Challenges and Opportunities:  

• Lack of broadband and communication technology to help bring commission members together.  
• Montana’s diverse cultures and landscape. The eight tribes in Montana have vastly different 

opportunities for small businesses based on their physical locations. 

Consequences if Lost:  

• Montana has had a positive relationship with the tribal nations for years and this Commission 
shows the government-to-government relationship. It is unique and very few states across the 
country have established a group like this to assist, promote, encourage, develop and advance 
economic prosperity in Indian Country in Montana 

• Loss of this program would jeopardize the unique government-to-government relationship 
between the State of Montana and the Tribal Nations.   

https://marketmt.com/STEDC
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Small Business Innovation Research/Small Business Technology Transfer: Program and 
Budget Costs 

 
About:  

Established in 2009, the SBIR/STTR Matching Funds Program assists technology-based 
Montana companies by providing additional funding that can be used for technology 
development or other uses during the time that the company is working on a Small Business 
Innovation Research or Small Business Technology Transfer (SBIR/STTR) project with a 
federal agency. This additional funding increases the likelihood that technology-based 
Montana companies will be able to develop products and services that can be successfully 
marketed. Website: MARKETMT.COM/MSMFP 

The statutes governing this program may be found in MCA 90-1-117 – 90-1-119. 

Needs/Who Served:  

• Businesses that have been awarded a Federal SBIR/STTR grant. 
o Businesses, who received a federal Phase 1 award can receive $30,000; 

Business looking to apply for Phase 2 award can receive an additional $30,000. 

Goals/Measurements:  

• Assist with the creation and/or retention of good-paying jobs for Montana residents 
• Promote long-term, stable economic growth in Montana 
• Retain or expand existing businesses 

Future Milestones: 

 

Challenges and Opportunities:  

• Funding in this program is completely expended annually and applicants are turned 
away even though they received the federal grants. 

Consequences if Lost:  

• Justification: Fosters job creation and economic development for businesses who are 
seeking federal research funding to move their concept to commercialization. 

• Without the additional state funding, the projects are unable to accelerate their concept 
to commercialization efforts. 

https://marketmt.com/MSMFP
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Wood Products Revolving Loan Fund: Program and Budget Costs 

About:  

The Montana Distressed Wood Products Revolving Loan Fund (WPRLF) established in 2009, is 
comprised of three different funding sources that were used to implement the distressed wood products 
loan program with the intent to keep a viable timber and wood products industry in Montana. Loans are 
made to wood and timber related businesses that have suffered a hardship that need to retain or create 
jobs.  

Website: MARKETMT.COM/WPRLF 

MCA §190-1-501 thru 504, 17-7-502 govern this program. 

Needs/Who Served:  

• Individuals and small businesses that are part of Montana’s critical, primary wood-processing 
infrastructure. 

o Since the program’s inception in 2009, 22 companies have received Wood Products 
Revolving Loan Fund loans as of June 30, 2020.  These companies leveraged the $20.5 
million in loans with $39.5 million, thereby resulting in $60 million being spent in the state 
due to capital made available by the fund. 

Goals/Measurements:  

• Assist with the creation and/or retention of good-paying jobs for Montana residents 
• Promote long-term, stable economic growth in Montana 
• Retain or expand existing businesses 
• Assist Montana businesses in obtaining financing 

Future Milestones: 

PERFORMANCE Actual FY 
2019 

Projected 
FY 2020 

Projected 
FY 2021 

Projected 
FY 2022 

Projected 
FY 2023 

Number of EDA WP RLF Loans 
Funded 

1 2 0 2 2 

Amount of EDA WP RLF Loans 
Funded 

$1,600,000  $2,000,000  $0  $800,000  $800,000  

Amount of EDA WP RLF Loan 
Repayments 

$672,726  $773,775  $792,000  $850,000  $900,000  

Number of State WP RLF Loans 
Funded 

0 1 1 2 3 

Amount of State WP RLF Loans 
Funded 

$0  $1,250,000  $400,000  $400,000  $500,000  

Amount of State WP RLF Loan 
Repayments 

$465,905  $448,356  $428,411  $413,347  $407,380  

EDA and State WP RLF 
Performance 

     

Number of Jobs Retained 0 281 15 120 150 
Number of Jobs Created with WP 
RLF Funds 

83 4 5 35 35 

Amount of Private/Public 
Leveraged Funds 

$2,245,638  $7,829,825  $500,000  $1,800,00
0  

$2,600,00
0 

https://marketmt.com/WPRLF
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Challenges and Opportunities:  

• Due to the nature of helping distressed businesses in a challenging industry, there is a higher 
chance of loans going into default and/or collections, before being paid in full. 

• Limited number of individuals and small businesses that are part of Montana’s critical, primary 
wood-processing infrastructure.   

Consequences if Lost:  

• Justification: To assist the Montana wood products industry as a whole through a revolving loan 
fund.  Funds must be used to provide low interest loans to individuals or small businesses that 
are part of the critical, primary wood-processing infrastructure and have suffered economic 
hardships that need to retain or create jobs.   

 
• Montana could lose its wood-processing infrastructure and be forced to rely on out of state 

bidders and contractors for lumber sales and forest management projects.  In addition, some 
large mills, which can represent very large employers in very small communities in Montana 
would be forced to close, causing hundreds of Montanans to lose their jobs in the industry, and 
possibly move out of state to maintain work in the wood products industry. 
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Primary Sector Workforce Training Grant (WTG): Program and Budget Costs 

About:  

Although originally funded in 2003 via an Intercap Loan as a result of HB 564, since 2005, the Montana 
Legislature passed the Primary Sector Business Workforce Training Grant Act to encourage the creation 
and retention of good-paying jobs in primary sector businesses. The program provides an incentive for 
out-of-state companies to locate to Montana and for Montana companies to expand their operations. 
Companies with 50% or more of their sales from outside Montana are eligible to apply for the program 
and they must pay each eligible worker a wage that meets or exceeds the lesser of 170% of Montana’s 
current minimum wage or the current average weekly wage of the county in which the business is located 
(wages can include provided benefits). Website: MARKETMT.COM/WTG 

This program is authorized under the following MCA 39-11-101 –103, 39-11-202, 39-11-205. 

Needs/Who Served:  

• Primary Sector Businesses 
o Per the statute, the maximum reimbursement is $5,000 for full-time and $2,500 for part-

time jobs. Primary sector businesses are generally defined as those having 50% or more 
of their sales outside Montana.  

Goals/Measurements:  

• Assist with the creation and/or retention of good-paying jobs for Montana residents 

Future Milestones: 

PERFORMANCE Actual FY 
2019 

Projected 
FY 2020 

Projected 
FY 2021 

Projected 
FY 2022 

Projected 
FY 2023 

Jobs projected to be 
provided training  

122 84 $120  $140  $150  

Awards provided to Montana 
businesses 

$644,522 $411,923 $450,000  $500,000  $550,000  

Funds leveraged from other 
sources  

$14,546,624  $40,875,433  $5,000,000  $5,000,000  $5,000,000 

Challenges and Opportunities:  

• High demand with reduced funding, and a lack of authority to reissue funds that revert back to the 
program. 

Consequences if Lost:  

• This program assists primary sector businesses with the training costs associated with hiring new 
employees. This training is typically specific to the business. 

• This program is considered an incentive for Primary Sector businesses to relocate to Montana. 
Loss of this program would also reduce training opportunities for new workers and remove a 
competitive recruitment and retention tool that almost all other states employ putting Montana at a 
significant disadvantage for expanding jobs, businesses and economic prosperity. 

https://marketmt.com/WTG


SCOTT OSTERMAN   GREG GIANFORTE 
DIRECTOR  GOVERNOR 

 

COMMERCE.MT.GOV 
301 S. PARK AVE.  | PO BOX 200501  | HELENA, MT 59620-0501  | P: 406.841.2700  | F: 406.841.2701 | TDD: 406.841.2702  

 

 

 

 


	Bed Tax Indian Country Program Budget Cost Analysis One-Pager
	Bed Tax Partnership-Product Development Program Budget Cost Analysis One-Pager
	BSTF Program Budget Cost Analysis One-Pager
	CRDC Program Budget Cost Analysis One-Pager
	Export Trade Program Budget Cost Analysis One-Pager
	Film Program Budget Cost Analysis One-Pager
	ICED Program Budget Cost Analysis One-Pager
	Marketing Program Budget Cost Analysis
	Micro Business Program Budget Cost Analysis One-Pager
	MILP Program Budget Cost Analysis One-Pager
	MIM Program Budget Cost Analysis One-Pager
	Misc Program Budget Cost Analysis One-Pager
	MMEC Program Budget Cost Analysis One-Pager
	MTIP Program Budget Cost Analysis One-Pager
	NACS Program Budget Cost Analysis One-Pager
	Regions Program Budget Cost Analysis One-Pager
	Research Program One-Pager
	SBDC Program Budget Cost Analysis One-Pager
	State Tribal Economic  Development Program Budget Cost Analysis One-Pager
	STTR Program Budget Cost Analysis One-Pager
	Wood Products Program Budget Cost Analysis One-Pager
	WTG Program Budget Cost Analysis One-Pager



